According to the South African health organisation lovelife, billboards with cryptic messages that the target group finds difficult or Impossible to understand will give rise to dialogue with peers and parents. According to Hoeken et al. (2009) , however, perceived comprehension is a necessary condition for such dialogues. These contradictory views were investigated in an experiment. Five lovelife billboards, together with a questionnaire, were presented to 149 first-year university students. Contradictory to loveLife's supposition, and consistent with Hoeken et al.'s assumption, a positive correlation was found between perceived comprehension and the respondents' inclination to dialogue. 
We want people to think about our posters. Either they understand it from first-hand or they get angry and say: I do not know what you are trying to say. At som e point in our campaign, we will get people to wonder. This creates conversation between parents and children, dialogue between peers. That is exactly what w e want to achieve, that people talk about HIV/Aids and sex. Table 1 sh ow s the scores for the variables perceived comprehension, appreciation, intention to engage in dialogue and change in behavioural intention with regard to safe sex. The scores for the four variables in Table 1 are relatively high. The respondents apparently felt that they understood the billboards, they appreciated the billboards, they intended to engage in dialogue about the billboards, and they expected that the billboards w ould encourage them to have safe sex more often. T h ese results may be regarded as supporting lo v eL ife's expectations about the effects o f these billboards. The respondents' answers not only indicate relatively high levels o f perceived com prehension, appreciation and behavioural change intention, but also suggest that the billboards w ill contribute to the intention to engage in dialogue. H owever, the results in Table 1 g iv e no information as to the p ossible relationships betw een, for instance, perceived comprehension and intention to engage in dialogue. T his information w ill be presented in Table 4 .
RESULTS
. Table 2 show s the scores for actual comprehension, as defined above. H ow actual comprehension w as related to perceived comprehension is show n in Table 3 . 
